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	Course Description Approximately 100 words: This course will provide a high-level overview of Digital Agricultural Technology concepts, potential impact, range of technologies available, used cases as well as forward-looking technologies. The course will introduce the participants to different agriculture data platforms already available and will encourage them to discover the scope and utility of the open data platforms for analytics and intelligence in agriculture. Participants will be required to engage in discussion forums with their peers and complete quizzes throughout the course.
	Course Goals and Objectives Approximately 100 words: The course work will emphasize eight inter-linked elements fundamental to all marketing

decisions. These elements serve as a structure for strategic and tactical analysis of an organization's opportunities and problems and are important in identifying levers for growth. The elements will also enable you to deal with complex marketing/business issues that often have several possible resolutions and rarely have a clear right or wrong

answer.

Marketing is mostly an "art", but one that requires you to have qualitative and quantitative analytical skills to succeed. The assignments for the course will consistently reinforce and build these skills. 
	Textbook Title Author Publisher Year of Publication etc: Kerin, Hartley, Rudelius, Marketing 10th Edition
	Reference: Kerin, Peterson – Strategic Marketing Concepts
	Course Requirements and Grades: Assessment Methods and Weightings: 

1. Coursework- 50%

2. Exam - 50%
	Week 11: Pricing Strategies and Tactics
	Week 12: Integrated Marketing Communications and Sales
	Week 13: Social media and marketing
	Week 14: Global Marketing
	Week 1: Introduction
	Week 2: Decision making and case analysis
	Week 3: Understanding Buyers and Markets
	Week 4: Market research and opportunity analysis
	Week 5: Voice of the Customer
	Week 6: Consumer Behavior
	Week 7: Marketing Strategy
	Week 8: Product and Service Strategy and Brand Management
	Week 9: Product Development and Innovation
	Week 10: Marketing Tactics


